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New book "what MORE can I Say?" illustrates how to present complex ideas to
r.tdn more sales
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DALLAS, Jan. 6, 2015

DALLAS, Jan. 6, 2015 /pRNewswirei - Commu'ication expert Dianna
Bool-rer believes that today's biggest sales challenge is to convey co'rplex
ideas with clarity and credibility. In l-rer 46th book, ',What MORE Can I
Say?" she provides nine law.s fbr success in persuading, building solicl

relationships and increasing impact.
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"whether selling a product or an idea, an executive's
most valuable tool
to achieve success is how well they communicate, " said Booher,
president ofBooher Research Institute ancl founcler of.Booher

Victeos

Consultants.

In "What MORE Can I Say? " Booher, an executive speech

coach

>

,

identifies corrmon reasons that executives may fail to accomplish their
commLlnication goals-and how to change that situation. When
executives follow the advice in the bool<, they r,rdll engage ar.rd inspire
employees to action and thernselves become more approachable for:
fresh ideas that Iead to innovation.

I{nown for her ability to he\r executives develop and deliver dlrranfc
presentations in high-stakes situations, Booher provides illustratior.rs
and analyses of messages that succeed in changing how people thirrk ancl
act.

Pentagon Said to Serek 20% Gut in U.S. War
Funding to $51B

Among the dozens of presentation tips Booher's communication book
suggests to increase persuasiveness are these:
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Limit key points and choices. Too many

chc.rices

paralyze people.

Pay attention to emotional hooks, Never count on logic alone to

make your case.
Re-categorize to make ihe old new agarn.
Position the allure of potential over accompJishment. people prefer
to dream of "wl.rat might be."
understand a lislener's tendency to "average" benefir-s rather thar-r
add Lhern.

C-suite executives will learn how each law applies to their
communication goals snch as how to geI others to accept change, inspire
other:s to take actior-r, encourage their teams l-o improve perfonlance, or
sel.l a product or servi.ce urore successfully, said Bcloher.
she specializes in providing coachi4g servjces to executives in high tech,
engineering, financial ser\rices ar:rd the defense industry. She also
delivcrs keynote speeches on executive presence. Her corporate clients
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include IBM, Lockheed Martin and Bp.
" rhis book provides
counr-er-intuitive principres for success in getting
J'our point across, expanding your influence and persuacting others to
change their mind rir behavior," saicl Booher.

Rick
BBVA

Conti

Lance Wallace

Contpa.ss

Wortham lnsurance

with examp.les frorn politics, pop curture, business, ancl family life, tlre
book also identifies commorl reasons that comm'nicators fail at
changing hearts and minds-and off'ers concrete tips to become
persuasive.
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Executives will learr-r:
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Hou,to build or rebuild trust.
Why stol1rtelling skills are essential for tociay's prof'essionals.
Why salespeople should stop "pitching. '
How to make things sirnple so customers and emplovees will

Christop,her

BYnunr

Nicholas Morrow
Norion Rose Fulbright

Bush & Ramirez,
PLLC

engage.

Why ernpathy can lte bad fbr your business and career.
lieatur:e d

Jam-packed with practical exarnples and techniques, tl.re book will show
how to analyze your own communication tbr the pitfars. Readers wilr
learn hclltr to shape conversations, presentations, offers, emails, feedback
or customer service to succeed in accor-nplishing the communication
goal-whether to get olhers to accepl change, put asicle a bad habit.
improve performance, buy your product, or give you the job.
"This is the definitive book on the hows
ancl whys of communicating
eifectively. I've always said leadership is an inlJuence process-ancl to

you l-rave to know how to get lrou1 point acl oss clearly,
said Ken Blanchard, coauthor of "The One Minr-rte Manager(9. .,
inllr-rer-rce clthers,
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"To be a success yolr need to
influence others, communicate persuasirreLy

and win the hearts and minds of those arouird you. Di+nna Booher can
give you the expert advice you need to succeed." said Darren Hardv.
publisher and editor of SUCCESS Magazine.
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"By follolrdng the tactics revealed

in 'What MOITE Can I Say,/, you wili
communicate in a way that creates a clynamic engagement.4rith others
af.ter which all parties walk away satislied a'cl smiling,,' said Marshall
Goldsrnith, author or editor of 34 books inclucling the global bestseller
"What Got You l-Iere Won't Cet You
There."
Executives can download a ftee chapter or
www.WratMoreCan ISayTheBook. com/,

a

liee discu,ssion quide at:

Reporters can download sample inter\riew questions and arrange for

interviews at urww.WhatMoreCanlSayTheBook.com/interviews.
About Dianna Booher
Dianna Booher tvorks with organizaiions to expand their: influence and
'increase their impact
thr:ougl-r better commur-rication.
An internationally recognized business communication expert, she,s
written 46 books, published in 26 languages, and served as consultant to
more than 50% of the Fortune 500. Other bestselling titles include
Creating Per,sonal Presence rnd Conlnunic:ate With Confidence.
Successful Meetingsmagazine named Dianna to its list of ,21 ToD
Speakers for the 21st Centr,rry.
She lives

"

with her husband in the Dallas/Fort \A/orth lvlerroDlex.

About the book
"What MORFI Can I Sa5'" is being publishecl
on January 6, 20tS by
Prelltice Hall Press, a member of penguin Random House Group (USA)
http:i/www.bizjournals.com/houstorVprnewswire/press_releases/Georgia/2015/01/06/pHO1bg2?ana=prnews
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