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(http://recruitingdaily.com/wp-
content/uploads/sites/6/2018/03/firstimpression.jpeg)Whether

it takes 7 seconds or 17 minutes to make a first impression, &

You will never get
a second chance
to make a first

impression

people always seem astonished at what idiosyncrasy causes
the gut reaction

(https://idioms.thefreedictionary.com/a+gut+reaction).

i

Recruiters know this: That reaction may be positive or negative,

but it pays to know how others perceive you (http://recruitingdaily.com/10-candidate-mistakes-instantly-destroy-
job-chances/).

After more than 30 years of personal coaching and studying the topics of Interpersonal skills, body language
(https://www.psychologytoday.com/basics/body-language), interviewing (http://recruitingdaily.com/rules-of-
interviewing/), and career advancement, these issues are mentioned most frequently as those that make
someone memorable — typically for negative reasons.

Of course, there’s always the outlier — the person who interprets the habit or trait positively.

S0 to be complete, I've listed both potential reactions or the first impression below — the positive and the
negative. Take your pick:

1 - The “EST" Habit

Routinely “top” every comment someone else makes with one of your own. You have the “best” job, the
“funniest” story, the “fastest laptop,” the “easiest” process for managing remote contractors.

= The positive reaction: The most competent person in the room.

= The negative reaction: A blowhard — typically bragging without reason.
2 - Limp Body Language
Sauntering walk. Slumped shoulders. Small, limp gestures. Blank facial expression.

= Positive reaction: Non-threatening or intimidating.

* Negative reaction: Low energy. Slow (physically and mentally). Low self-esteem.

(http://recruitingdaily.com/wp-
content/uploads/sites/6/2018/03/impression.jpg)3 - Boisterous laughter

Habitually loud, unrestrained laughter at almost any happening except for the gravest situation.

= Positive reaction: Jovial, pleasant person.

* Negative reaction: Moronic behavior; trying to attract attention and knows no better way to do it.
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4 - Entering a room flamboyantly

Arrives noisily in such a way that your entrance immediately
attracts attention — with loud greetings, an entourage of
people or things accompanying you, or extraordinarily late with
profuse apologies to everyone.

* Positive reaction: Must be a confident, take-charge person.

* Negative reaction: A very self-absorbed, insincere person

5 - Verbosity

Talking incessantly about whatever topic is at hand — whether adding substantive or trivial comments.

= Positive reaction: Entertaining.

* Negative reaction: Nervous; can't figure out what's important and what's not. First impression is boring.

6 - Nodding continually as others speak

Does it in meetings, in conversations, during lectures.

= Positive reaction: A pleasant, agreeable person.

* Negative reaction: Doesn’t this person have any opinions or ideas of their own?

7 = Writing in fragmented spurts

Writes emails that read like stream-of-consciousness thoughts — sentence fragments, missing details — that
leave readers guessing at what's “between the lines.”

= Positive reaction: Must be a terribly busy person forced into an unfocused situation.

= Negative reaction: They must be illiterate.
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handshake

Either crushing the other person’s hand in a painful grip, or, maneuvering the handclasp so that your own hand
IS always on top.

= Positive reaction: Powerful person.

* Negative reaction: A manipulator; trying to impress.

9 - Jewelry

Wears odd jewelry that distracts rather than compliments personal assets and clothing.

« Positive reaction: A risk-taker.

» Negative reaction: Big attention-seeker, a rebel.

10 - Improper grammar

Subject-verb disagreement. Misused words. Awkward sentence construction.

= Positive reaction: Obviously speaks multiple languages, and this is not his or her native tongue.

= Negative reaction: Uneducated, native speaker of the language. Why is he or she unwilling to learn?

Dianna Booher (http://recruitingdaily.com/author/dia nnabooher/)

http://recruitingdaily.com/author/diannabooher/) Dianna Booher is CEO of the Booher
Research Institute and founder of Booher
Consultants, Inc, which is now part of
Communispond. She's a prolific author of

47 books, published in 60 foreign-
language editions. She’s a prolific author of 47 books, published in 60 foreign-language editions, and a well-



known speaker on leadership and leadership communication. Her latest books include Communicate Like g
Leader: Connecting Strategically to Coach, Inspire, and Get Things Done
(https://www.amazon.com/Communicate-Like-Leader-Connecting-Strategically/dp/1626569002/ref=sr 1 12
1e=UTF8&qid=1517580635&sr=8-1&keywords=dianna+booher); What MORE Can I Say? Why Communication
Fails and What to Do About It (https://www.amazon. com/What-More-Can-Say-
Communication/dp/0735205337/ref=sr 1 7?ie=U TF8&qid=1517580635&sr=8-
/&keywords=dianna+booher); Creating Personal Presence: ook [alk,_Think,_and Act Like a Leader
(https.//www.amazon.com/Creating-Personal-Presence-Leader-2011-1 0-03/dp/BO1FGOHEQW/ref=sr 1 112
1e=UTF8&Qqid=1517580635&sr=8-11&keywords=dianna+booher); and Communicate with Confidence
(https.//www.amazon.com/Comm unicate-Confidence-Revised-Expandea -Right/dp/0071770135/ref=sr 1 3?
1e=UTF8&Qqid=1517580635&sr=8-3&keywords=dianna+booher). She helps organizations to communicate
clearly and individuals to increase their influence by a strong executive presence. Her clients include IBM,
Lockheed Martin, JP Morgan Chase, AMR, PepsiCo, Frito-Lay, Brinker International, Chevron, BP, and the

United States Navy, to name a few. You can follow Dianna on Twitter @DiannaBooher
(https://twitter.com/diannabooher?lang=en), or connect with her on LinkedIn

candidate (http://recruitingdaily.com/tag/candidate/)  candidates (http://recruitingdaily.com/tag/candidates/)
Dianna Booher (http://recruitingdaily.com/tag/dianna-booher/)  first Impression (http://recruitingdaily.com/tag/first-
impression/) interviewing (http://recruitingdaily.com/tag/interviewing/) Recruiting

(http://recruitingdaily.com/tag/recruiting-blog-posts/)

Previous Post Next Post
Are you hiring more for culture or Is That Candidate Not Responding to »
employer brand? Your Social Media Pitch Because
(http://recruitingdaily.com/hiring- They've Gone to the Great Beyond?
culture-employer-brand/) (http://recruitingdaily.com/candidate-

not-responding-social-media-pitch-
theyve-gone-great-beyond/)

Leave a Reply

P

Facebook Comments (0) Default Comments (0) Disqus Comments (0} G+ Comments (0)

0 Comments Sort by Newest

# |

3 f? Add a comment...

Facebook Comments Plugin

..........

INTERNS
g WANTED

Are You Hiring Morc for

Culture or Employer Brand

b il ewen

Are you hiring more for culture Is This a Fix for Hiring and Hey Recruiters — Here's Why
or employer brand? Labor Market Discrimination? ~ Interns Are Worth Another

(http://recruitingdaily.com/hirit  (http://recruitingdaily.com/fix-  Look
culture-employer-brand/) hiring-labor-market- (http://recruitingdaily.com/hey




