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Executive Speech Coach Dianna
Booher Shows Execurtives 9 Laws of
Communication
New book "What MORE Can I Say'?" illustrates how to present complex ideas to
win nore sales

PR Newsr,r'ire
DAL.LAS,lan. 6, 2015

DAI,LAS, Jan. 6, 2015 /PRNewsrvlrei'-- CommuLnication expert Dianna
Booherbelieves that today's biggest sal:s challenge is to convey con-rplex
ideas with clality and credibiiity. In her 46th book, "What MORE Can I
Say?" she prorrides uine lar,rrs for success in persuading, building solid
relationships and increasing impact.
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"Whether selJing a product or al iclea, an executive's most valuable tool
to achieve sltccess is how well they corrrmunicate, " said Booher,
p resident of Ilooher Research Institul-e irnd lbunder of Booher
Consultants.
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In "What MORE Can I Say?" Booher, an executive speech coach,
iclentifies common reasons that executives may fail to accomplish their
commun jcation goals-and how to charLge that situation. When
execu tives follow the advice jn the book, tl-rey will engage and inspire
employees to action and thetlselves bet:ome more approachable lbr
lresh ideas that lead to innovation.

Knr:wn for her ability to help executives develop atrd deliver dynamic
presentations in high-stakes situations, Booher provides illustrations
and analyses o1 messages that succeecl in changing how people l-hink and
act.

Among the clozens of presentation tips .Booher's communicalion book
suggests to increase persuasiveness are these:

. Limit key points and choices. Too many choices paralyze people.

. Pay al-tention to emot'ional hooks, Never count on logic alone to

make your case,
. Re-categorize to mal<e the old nerv agairr.
. Position the allure of potential over accomplisl-rment. People prefer

to dream of "what might be."
. Under:stand a listener's tendenc;, 1e "average" benefits rather than

add them.

C-snite executives will learn how each.Law applies to tlreir
communication goals such as how to g<rt others to accept change, inspire
others to take action, encorlrage their tt:ams to improve perfbrmance, or
sell a product or service more successfully, said Booher.

She specializes in providing coaching st:rvices to executives in high tech,
engineering, tilrancial selices and the,lefense industry. S[-re also

clelivers keynote speeches on executive pr:esence. ller corporate clients
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include IBM, L,ockheed Martin and BP.

"This bool< provides counter-intuitive prir-rciples Ibr snccess in getting
)'our lloint across, expanding your inllrrence ltnd pcrsuading others to
change theit' mincl or ltehavior, " said Booher.

WitJr exampies fror.n politics, pop culture , business, and family life. the
book also iclentifies common re:Lsons tlLat communicators fail at
changirrg hearls and rninds-and offers concrete tips to become ilclre
pefsuasrve.

Executives will lealn:

How to build or rebuild trust.
Why stoi:)/telling s]<ilis are essentrial tbr today's professionals.
Why salespeople shoulcl stop "pit:hing."
How to n-rake things^ sin"rple so curitomers ancl e.mployees will
engage.

Wlry enrpathy can be bad fbr your business and career.

Jam packed with practical e xarrples arrd techniques, the bool< urill show
how to analyze your owlt commultication fbr the pitfalls. Re ader:s vrrjJl

learn how to shape conversations, presrlntalions, offers, emails, feeclback
or customel service to succeed in accon-rplishing the conrnlllnication
goal whether to.qet others to accept chalge, ptit aside a bad habit,
inprove performance, br-ry your product, or give you the job.

''This is the definitirre boolc on the hows and r,r,hys of commun.icating
effectlvely. I ve alr,r'ays said leadership is an iirfluence process-ancl t-ct

influence others, 1.ou l-rave to knorv hor,v to geL your point across clearly,"
said Ken Blanchald, coautlrol of "The One Minute Mtnaget..r). "

'To be a success )'ou need to inflrlence others, communicate persuasively
and urin the healts and rninds ol those arouncl you. Dian na Boohe r can
give you the expc.rt advicc yr_ru need to :iuccecd, ' said Darr:en Ilardy,
publisher and editor of SUCCESfi Magaz;ine.

"By fbllor.rring thc tactics revealed in 'Wtrat MORE Can I Say?'you will
communicate in :r way that crea['es a dynamic engagement with others
after which all parties wal[< away satisfied and srniling," said Marshall
Goldsmi[h, author or editor of 34 bor:I<s including the global bestseller
'What Got You IIere Won't Get \iou Thi:r'e.'

llxecutives can clovtnload a free chapter or a fi'ee cliscussion guide at:
\ /ww,Wh:rtMoreCanISay'[' h eI]ook. com i .

I{eporters can download sample interview questions ancl arrange tbr
inteilievvs a t wrryw.Wh:rtMoreCnnlSayf ireBook.com/intervie\vs.

About Dianna Booher

I)ianna Ilooher works lvith organizations to expancl their inlluence anct
increase their irnpact through ltetter co.mrnunication.

Ar intefnationally retcognized business cornmunication expert, shc's
written 46 books. published in 26 languages, and served as consnltant [o
more 1Jrtln 50?1, ol the Forlune 500. Othr:r bestselling l.itles include
Creating Personttl Pre,sence and Contntunicate ,Vi tl1 Cont'idence.

Successful Meetings mitgailne ltlrmed IJianlta to its list of " 21 Totr
Speakers fr.rr thc 21st Century."

Shc lives with 1.re r husband in the Dallar;/Fort Worth Metroplex.

About the book

"What MOI{}i Can I Say' is being publislied on Janr.rary 6, 2015 b1r

Prent"ice Hall Press, a mel11lle r ol Pengr-rin Random House Grou p (USA)
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