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Executive Speech Co,ach Dianna
Booher Shows Executives 9 Laws of
Communication
Nerar book "what MORE can I say?" illustrates how to present complex ideas to
r,tiiu more sales

PR Newswire
DALLAS, Jan 6,2015

DAI-LAS, Jan. 6, 2015 /PllNewswire/ --,Communica[ion expert Dianna
Booher believes that l-oday's biggest sales challenge is [o convey complex
ideas with clarity and credibility. In her 46th book, "Whar MORE Can I

Say?" she provides nine laws fbr succesri in persuading, building solid
relationships and increasing impact.
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"Whether selling a product or an idea, an executive's most valualtle tool
to achieve success ls how well th.ey communicate, " saicl Booher,
president ofBooher Resear:ch Institute and founder of'Booher
Clonsr-rltants.

In "What MORE Can I Say?" Booher, an exect-rtive speech coach,
identifies coflrmon reasons that executiues may fail to accomplish their
communication goals-and how to change that situation. When
executi\res fbllow the advice in the bool.:, they will engage and inspire
employees to action and thetnselves bec:onre mo.re approachable for
fi-esh ideas that lead to innovation.

Known for her ability to lrelp erecutivel; develop and deiiver dl.namic
presentations in high-stakes situations, Booher provides illustrations
and analyses ofrnessages that succeed i.n changing how people think and
act.

Among the dozens of presentation tips Jlooher's communication book
suggests to increase persuasiveness are these:

. Limit key points and choices. Too many choices paralyze people.

. Pay attention to emotional hooks. Never count on logic alone to
make your case.

. I{e-categorize to make the old new again.
o Position the allure of potential ovr:r accomplishment. people prefer

to dream ol "what might be."
. Understand a listener's tendency t.o "average" benefits rather than

add them.

C-suite executives will Iearn how each law applies to their
commllnication goals such as how lo get others to accept change, inspire
others to take action, encourage their teams l-o improve perfbnnance, or
sell a product or service more successfully, said Booher:,

She specializes in provicling coaching servjces to executives in high tech,
engineering, financial services ar-rd the clef'ense iirdr,rstry. She also
delivers keynote speeches on executive presence. FIer corporate clients
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" fhis book provides counter-intuitive trrrinciples 1br success in getting
your point acrossJ cxpanding your inlllLellce allcl persllndiltg others to
change thejr mind or behavior," said Boolter,

With examples fioln politics, pop culture, business, and farlily lif'e, tlre
book also identifies coltlllton reasons tlLat commtrnicators fail at
changing hearts and rninds ,and ofTers concrete tjps to become more
persuaslve,

Executives wil.l leanr:

. Hortr to build or rebuild trust.

. WI-r)r storytelling skjlls are essenl,jal for today s professionals.

. Why salespeople should stop "pitching."

. How to malie things simple so curitomers and employees will
eng2rge.

. Why empathy can lte ltad L'or your ltusiness aud clreer.

Jam packed with practical exanrples ar,cl techuiqnes, the book will show
ho\^f to analyze yonr own comntLlltication for the pitfalls, Readers will
learn ho'"rr to sirape conversations, presr:ntations, ofTels, emails, feedbrck
or customer service to succeed in accctntpiishing the communicntiorl
goal.-r.rrhether to get othcrs to accepi change, put asicie a bacl habit,
improve performance, br,ry your produ<:t. ol give you the job.

" I'l'ris js the definitive book or-r the hows ancl whys of cc.rmmnnicating
eJ.fectively, I've always said leadership is an inl1ue nce process and to
inllnence others, yon ]rave to l<now how to get your poin l- across clearly, "

said I(en Blanchard, coautbor of "'Ihe Onc Minr-tte Managcrr!.r. "

"llo be a success you neecl to inlluence o,thel:s, communicnte persuasirrely
and r,vin the he:rrts and minds of those tLrouncl yoLt. Dianna Booher cau
give you thc cxpert aclvice you nced to succeed." said Darr er-r I-Iardv,

l)ublisher and cditor ofSLICCESSi N4agazine.

"By follolrring the tactics revealecl in 'Wnat MORE Car.r I Say'/' you rvill
communica[e in a rvay [hat creates a clynamic e:ngagement r,rritl-r other.s
alter which all parties walk away satisfied ancl smiling," saicl Marshall
Golclsrnith, author or eclitor ol':14 books including the global bestseller
"What Cot You IIere Wou't Cet )ron Thcrre."

Executives can dor,r,nload a fiee chapter or a ltee discussion guide ai:
ww\,v.\A/llatNIoreCan lSay I'l.reBook.coml,

Reporters can download sample inten'i,ert'cluestions and arrange fbr
intentiews at rarww.WhatMoreCanlSavl'heBool<.cour /interviews.

About Dianna Booher

Dianna Booher u,orks rt ith organizaliols to expand their: influence and
increase [heir impact [h rotrgh better cotnmunication.

An internationally recognized business communicatiorr expert, she's
written -+6 books, published in 26 languages, arrd servecl as consultant tr:t

rrore than 50'/" ot the Fortr-rne 500. Olhr:r bestselling titles ir-rclude
Crc a ti n g Persona l Pres e n c' e l':rtd Conltt un i c a te Wi th Co n fi den ce.

Succ'e:;sful Meelings rln]agazirre namecl Dianna to its list of "21 Top
Speakers for the 21st Centlrry."

She lives with her husband in thc Dallasr/Irort Worth MetroDlex.

About the book

"What IvlORFl Can t Say" is being pr,rblished on January 6, 20tS by
Prentice Hall Press, a mem.ber of Pengujn Random Hr:use Group (USA)
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