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Executive Speech Coach Dianna
Booher Shows Execufives 9 Laws of
Communication
New book what MORE can I say?" illustrates how to present complex ideas to
rniin more sales

PR Newswire
DALLAS, Jar1, 6. 2015

DALLAS, Jan. 6, 2015 /PRNewswirei - Communlcation expert Dianna
Booher beiieves that today's biggest salt:s challenge is to convey complex
ideas with clarity and credibility. In her 46th book, ,,Wl-rat 

MORE Can I
Say?" she provides nine laws fbr-succesri in persuading, building solid
relationships and increasiirg impact.
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"whether selling a product or an idea, an executive's most valuable tool
to achieve success is how well they communicate," sairi Booirer,
president ol'Booher Ilesear:ch Institute :rnd founder of'Boolrer
Consultants.

In "What MORE Can I Say?" Booher, an execntive speech coach,
identifies common reasons that executi'i/es may fail to accomplish their
comurunication goals-and how to change that situation. When
executives follow the advice in the book:, they will engage and inspire
employees to action aud thernselves trecome m.ore approachable for
fiesh ideas that lead to innovation.

Knorvn for her ability to help executivesi der,elop and deliver dynamic
presentations in high-stakes situations, Booher provides illustratior.rs
and analyses ofmessages that succeed in cha'ging how people think ancl
act.
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Sights of {iacAninre

Among the dozens of presentation tips llooher's communication bool<
sLtggests to increase persuasiveness are 1.hese:

. Limit key points and chojces. Too many choices paralyzepeople.

. Pay attention to emotional hooks. Never count on logic alone to
maKe your case.

. Re-categorize to mrke the oJd nevr again.
e Position the allure of polential ove'r accomplishment. people prefer

to dream of "what might be."
. Understand a listener's tendency to "average" benefils rather than

add them.

C-suite executives will learn how each law applies to their
commnnication goa1s snch as how [o ge: others to accept change, inspire
other:s to t-ake actior-t, encourage their terrms to improve perfornrance, or
sell a product or service rrore successfully, said Bool-rer.

She specializes in providlng coaching set:r'ices to executives in high tech,
engineering, financial senrices ar-rd the def'ense industry. She also
delivers keynote speeches on executive 1)resence. Her corporate clielts
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" fhis book provides counter intuitive trrrinciples for success in getting
your point across, expanding your inflr-Lence and pcrsuading others to
change their mind or belravior," s:rid Booher.

\'Vith exar-nples frour politics, pop culture , business, ancl Lamily lif,e , the
book also iclentifies colrilltolt reasons tfrat cotrilrllnicators fail at
changing hearts and minds-and off'ers collcrele tips to become more
persuasive.

Executives will learl:

. Flour to build or rebuild trust.

. WII/ storytelling sl<jlls ale essential tbr.today's proiessionals.

. \Vhy salespeople should stop "pitching."

. Horv to inake things sir-npJe so cutitomers and employees will
engage.

. Why etnpathy car-r be ltad fbr yout.business and cirreer,

Jam-packed with practical examples ard tecl-rniques, tl,re book will show
horv to analyze your own comn')Llnicatirtn fbr the pitfalls. Readers will
learn hor,rr to shape conversations, presr:ntatjorrs, olTers, enails, feedback
or customer sef,/ice to succeed in acconrplishing the communication
goal-lthether to get others to rlccept change, ptrt asicle a bacl habit,
improve performance, ltny your product. or give you the job.

" this is the clefiniti'e booh on the hows ancl whys of comrnunicating
elTectively. I've always said leadership ir; an inllue nce process_ancl to
jnilnence others, you have to know hovr to get 1'6111 p6int across clearly,,,
said i(en Blanchard, coautlror of 'The O ne Minute Managerr.rrt; "

"l'o be a success you need r.o influence of hers, communicate persuasirrely
and rvin the hearts and minds of those arounci yon. I)ianna Booher can
give you the expert aclvice you need to succeecl." said Darr.en Llarclv.
publisher and editor of SUCCESS Magazure.

"By follou.ing the tactics revealed in 'What MORE Can I Say,/' you rvill
communicate in a \4ray that creates a c\';ramic engagement r,rrith otlrer.s
allter which all parties walk away satisfii:d ancl smiling, ' saicl N4arshall
Golclsinith. anthor or editor of 34 books inciuriing the gbbal bestseller
'What Co[ You I-Iere Won't Get You There.

lixecutives can download a fiee chapter or a liee discussion quide at:
www.WhatMoreCan iSay ll.reBook.com/,

Reporters can download sanrple intenrir:w qllestions and arrange for
interrriews at trrww.WhatMoreCanlSavTheBook.com /interviews.

About Dianna Booher

I)ianna Booher works r,rrith organizalions to expand their: influence and
increase their impact thr:or-igh befter cornmunication.

An internationally recognized business oomnunication expert, she's
r,r,ritten 46 books, published in 26 languirges, and sen'ed as consullant to
more [han 507, of the Fortune 500. Othe r bestselling tit]es inclucie
Cre a t i n g Pe rs o n a I P re s e n c e ancl C o t't t t n un i c: a t e I4.r i th C o n fi de n c e.
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Sttcc'essful MeetingsnlLlgazine namecl Dianna to its list of 21 ToD
Speakers for the 21st Centur;.. "

She lives with her husband in the Dallas rlror:t Worth Metroole r.

About the book

"What MORFI Can I Say" is being published on January 6, 20lS by
Prentice Hall Press, a member'f penguitr Random House Cro'p (USA)
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