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Executive Speech Coach Dianna
Booher Shows Executives 9 Laws of
Communication
New boclk "what MORE can I say?" illus[rates how to present complex ideas to
win more sales

PR Newswire
DALLAS. Jar1. 6. 201.5

DALLI\S, Jan. 6,2O15 /PRNewswirei -. Communication expert Dianna
Booher believes that today's biggest sales chalJenge is to convey cornplex
ideas with clarity and credibility. In her 46th book, "Whar MORE Can I
Say?' she provides nine lar,v.s fbr success in persuadirig, building solicL

relationships and increasiirg impact.
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"Whether selling a product or an idea, an executivc's most valualtle tool
to achieve success is l:.ow u'ell they cornrilunicate," said Boolter,
president ofBooher I{esearch Institute and founder of'Booher
Consultants.

In "What MORE Can I Say?" Booher, an executive speech coach,
identifies corlmon reasons that executives may fail to accomplish their
communication goals-and how to change that situation. When
executives follow the advice in the book, they r.r'ill engage and inspire
employees to action arrd themselves become more apDroachable for
fiesh ideas that lead to innovatiou.

I(nown for her ability to l-Lelp executives develop and deliver dlmamic
presentations in high-stakes situationr-, Booher provides illustratious
and analyses of messa.qes that succeed in changing how people think a nd
act.

Among the dozens of presentation tips Booher's communicalion book
suggests to increase persuasiveness are these:

. Limit key points and choices. Too many choices paralyze people.

. Pay attention to emotional hooks. Never count r)n logic alone to
mal<e your case.

. I{e categorize to make the old nerv again.

. Position the allure of potential over accompJishnent. people prefer
to dream of "what n-right be."

. UndersLald a listener's tendency to "avet:age" benefil-s rather than
add them.

C-suite executives will learn how each law applies to their
comnrunication qoals strch as how to get others to accept change, inspire
others [o l-alie action, encourage their tearns to improve perfr_rrmance, or
se ll a product or service more successfully, said Booher:.

She specializes in provicling coaching sen'ices to executi\/es in high tech,
engineering, financial serrrices and the def'ense industly, She also
delivers keynote speeches on execlttive presence. Her corporate clients
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" Ihis book provides counter-intuitive principles fcrr success in gettir-rg

)roul iloint across, erpa nding your itrllueuce aucl persuading othe rs to
change thejt mlncl or behavio.r,' sllid lloohe r.

With examples liorn politics, 1rop cr.rlture, busjuess, ar-rct tarr-ri1y tifc, the
book also iclentifies con-tmon retsotls that comnunicator-s fail at
c.hanging hearts and minds-and ofl'ers concrele tips to become more
pel'suas1\re.

Executives urill .learn:

. FJow to buikl or reltuilcl trust.

. WhJ'stor:ytelling sl<ills are csse.nLial frtr: todav's profiessionals.

. Why salespeople sLror-rld srop "pitching."

. lklw to rnalie thi.ngs sinrple so custorner$ and empkryee:s lviJJ

eng21ge.

. Why elnptthy can be ltad fbr your ltusiness and carcer.

Jarl-packed wilh practical exanrples arrcl tecl.rliques, tlte bool< will shor,v
honr to analyze your own comntnnicalior-r for the pitfalls. Reacler-s will
leam hor,rrto shape conrrcrsations, ;rresentltions, ot'fcrs, emails. feedback
or customer service to succeed in accomplishing the conmunicalion
goal-l+.hetl-rer to get others to accept change, put asicle a bad habit,
iuprove performance. buy your proclr-rct. or give you the jr:b.

"']'his is the clefinitive book on the hows and whys of connrnnicating
eL1ectivel5r. I'r,e alrvays sajd leaclership is an inilr-rence process ancl tcr

inllr-rence others, yon hirve 1-o kr-'ror,r. how to get your poinl across clearrly,
said Ken Blancharc[, coaut]ror of "Thr: One Minlrte j\4anagcrriir. "

'l'o bc a sllccess 17ou need to inl'luence others, communicate pefsuasively
ancl r,vin the hexrts and nrinds of tirose alouncl yon. Dianna Booher cau
give you thc cxpert aclvice you nced tr.r succeed." saicl Darren IIarcly,
pLrblisher and editol of SLICCESS l4agazine.

"l3y lbllowing the tactics revc:rlcd in 'What MOItIi C:rn I Say'?'you rviLL

communic:rte .in a way [h:.Lt create s a cl5'namic L.ngxgenen | \,\'ith others
alter wl'rich all parties walli away satisfied ancl smiling,' saicl Nltarsl"rall

Golclsmill-i. authol r.rr eclitur of 3.4 books including the gkrbal bestseller
"Wha1 Cot You f.ler:e Won t Get You There. '

Executives can downlr-rad a .fi-ee chapter or a liete d iscussion gnide at:
\ rw\,v.Wha IMoreCan ISay'l'heBool<.co nr /.

Reporte rs can downloac{ sarnple intenrielv clues[ions and arrarrge, for
interviews at \A/wu/.WhatMoreCanlS:ry1'heIJool<.cour /interviews.

About Dianna Booher

l)ianna Booher r,r,olks with organizdtiolls to expand their: influence and
increase [heir irlpact lhrolrgh betLef commurlication.

1\n ilterna Lion:rlllr 166o*nltad br.isiness comrlrlnic,ation expert, she's
rryritten 46 books, published in 26 Languages, anci servecl as c'onsultant to
rlore lhar 50'2, of the liorlune 500. Other bcstsclling tillcs include
C r e a t i n g P e rs o n a l P r c s e n c' c, ancl L) ctt t nt u n i c' tt t e W i t h (,) o n t'i d e n c, e

Sttccc.ssIhl MeetingsmrgLtzjne namecl llianna to its Jist of "21 Top
Speake rs fbr the 21st Cer-rtr-rr"y."

She lives \^.ith her husb:rnd in thc Dallas/Fort Worth Nletronlex.

About the book

"Whal MORI-., Can I Say" is being publishecl on Janr_rary 6, 201S by
Iirentice Hall Press, a ntember of Pengnirr Random Flouse Croup (USA)
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