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Executive Speech Coach Dianna
Booher Shows Executives 9 Laws of
Communication
New book what MORE can I Say?" illustrates how to present complex ideas to
r,t,in more sales

PR Newswire
llAl-LAS, Jan, 6, 2O1S

DALLAS, Jan. 6, 201s /pRNewswire/ -- commu'ication expert Dianna
Booher believes that today's biggest sales challenge is 1o convey cornplex
ideas with clarity and credibility, I' her 46th book, ,,Wl.rar 

MORE Can l
sav?" she pr:ovides nine r*ws for success in persuading, building.solicl
relationships a nd increasiirg impact.
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"whether selling a procluct or an irlea, an executive's most valuable toor
to achieve success is how well they commuLricate,', said Booher,
pr-esident of'Booher Ilesearch Institul e ancl Ibunder: ol Booher
clonsr-rltan ts. 

\j.i<leos >

In "What MORE Can I Say?" Booher, an executive speech coach,
identifies colnmon reasons that execuIives may fail to accomplistr their
communicatior-r goals-and how to change that situation, When
executives follow the advice in the book, they nrill engage and i'spire
employees to action and themselves become more approachable for
fresh ideas that lead to innovation.

Know. for her ability to help executives derrelop and deliver dynamic
presentations in high-stakes sitrlatiolls, Booher provides illustrations
and analyses of messa"qesi that succeed in changi'g how people think ancl
act.

Among the dozens of presentation tips Booher's commu'ication booJ<
suggests Io increase per.suasiveness are these:

. Limit key points and choices. Too many choices paraly,zepeople.

. Pay atteltion to emotiona] hooks. Never count on logic alone to
make your case.

. I{e-categorize to mlke the old neu, again.
e Position the allure of potential over accornpJishment. people prefer

to dream ol "u,hat might be ."
. Understand a listener's tendency to "average,, be'efits rather tha.

add them.

C-suite execLrtives rryill learn holv each Jarrr appiies to their
communication goals snch as how to get others to accept change, inspire
other:s to [ake action, encourage their teatls to irnprove perronxance, or
sell a product or service more succcssfully, said Booher.

she specializes in proviclir-rg coaching sen'ices to execu[irres in high tech,
e nginee riu.g, financial services and the deltnse industry. She also
delivers l<eynote speeches on executive presence. I-Ier corporate clients
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Executive speech coach Dianna Booher shows Executives 9 Laws of

include IBM, Lockheed Martir.r ancl Bp.

" fhis book provides counter-iirtuitive principles lbr success rn getting
your point across, expanding your inlluence ancl persua.ditlg others to
change their mind or behavior, " said Booher.

with exarnples fionr pc.rlitics, pop curtule, business, ar-rcl farliry lif'e, trre
book also identifies conrnroll reasons that co'r'rr-rnicators fail at
changing hearts and minds-and oflers concrete tips to become more
persuasive.

Execntives will learn:

. FIow to build or reltuild trust.

. WIt)' storytelling skills are essential for toclay,s prof,essionals.

. Why salespeople shotild stop "pitching."

. How to make things sir-nple so cllstomers and emplovees will
engage.

. Why empathy crn be bad tbr your ltusincss and career.

Jam-packed with practical exampres and techniques, the book wilr shour
horv to analyze your own comnrunication for tl-ie pitfalls. Readers will
learn how to shape co'versations, pLesent:rtions, olTers, emails, feedback
or cllstomer senr'ice t0 succeed in accor-nplishing the communiciition
goal-r,vhether to get others to accept change, prLt asicie a bad habit,
improve performance, buy your prodirct, o:: give you the job.

" l'his is the definitive bool< on the hows ancl whys of comnrnnicaling
eifectively. I've always said leader.ship is an in/.I-rence process_and to
inlhrence others, you l-rave 1_o know how to get 5,6u1 p6in t across clearly,,,
said Ken Blanchard, coar-rtlror of " fhe One Minute Manager(0. ,,

"To be a success yolr need to influence others, communicate persuasively
and win the hcarts and mrlnds of those arouncl yon. Dian'a Booher can
give yon the cxpert advice you need to succeed," said Darren Hardv.
publisher and editor of SUCCESS Magazine.

"By follor,ving the tactics revealed in What MORE Can I Say?'you will
colrmunicate in a way that creates a cl5mamic engagement r,rrith other.s
after wl.rich all parties walk away satislied ancl smiling,,, saicl Marshall
Goldsrnith, author or eclitor ol)34 books inclucling the global bestseller
"What Cot You I'Iere Won't Get you There."

lixecutives can down.load a fr-ee chapter or a liee discussion guide at:
wwrv.Wha tNIoreCan ISay f heBook. com/.

Reporters can download sample interview qLrestions and arrange for
interviews at I'rr,rrw.WhatMoreCanISavTh eBook. com /interviews.

About Dianna Booher

i)ianna Booher rryorks with or'€anizations to expand their: influence and
increase their impact l-hrough better communication.

An internationally 1s..*rir.d business comnrunication expert, she s

\,vritten 46 books, published in 26 languuges, and ser'ecl as consultant to
more [han 50% of the For'tune 500. Other bestselling titles jnclude
Creating Personal Presence and Contntunicate With Confidence.

Succ'essful Meetingsmagazine namr:d Dianna to jts list of ,,21 
ToD

Speakers for the 21st Centruy. "

She lives urith her husband in the DallaslFort Worth Metroolex.

About the book
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"What tr4ORFl Can l Say" is being publishecl on January 6, 2OtS by
Prentice Hall Press, a member of pe'gui'Rancrom House croup (usA)
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