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Executive Speech Coach Dianna
Booher Shows Executives 9 Laws of
Communication
New boclk "what MORE can I say? " illustr ates how to present complex ideas to
rnrin more sales

PR Newswire
DAI-L.AS. Jan 6. 20I.5

DALLAS, Jan. 6, 2015 /llJlNewswire / -- Communication expert Dianna
Booher believes that today's biggest sales challenge is to convey complex
ideas with clarity and credibiliLy. In her-46th book, "Whar MORE Can I
Say?" she pr:ovides nine lar,vs for success in persuadlng. building solici
t'elltirtttsh i rrs :t rrd innroqsirro i mnir/'i
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"Whether selling a product or an idea, an executive's most valualtle tool
to acltieve success is how well lhey commlrnicate,' saici Booher,
president oi'Booher I{esearch Institrlte and lbunder oi llooher
Consultants.

In "What MORE Can I Say?" Booher, an executive speech co:rch,
identifies cotnmon reasons that executives may fail to accomplish their
communication goals-and how to chauge thal situatjon, Wherr
executives follow the advice in the bool<, they rvill engage ar.rd inspire
employees to action and themselves become more rpproachable fbr
fi-esh ideas that lead kt innovation

Knorvn for her ability to help execu tirres develop and deliver dynamic
presentations in high-stakes situatiols, Booher provides illustratious
and analyses oI tlessages that succeed in changing how people think and
ac l.

Among the dozens of pre seniation tips ISooher's communication bool<
suggests to inct:ease persuasiveness are these:

. Limit key points and choices. Too many choices paralyze people.

. Pay attention to emotional hooks. Never count on losic alone tr_r

llalie your case.
. I{e-categorize to make the old new agair-r,

. Position the allure of potential over accompL'shnlent. People prefer
to dream of "urhat might be. "

. Understand a listener's tendencv to "avcl:age" ltenefi[s rathe.r than
add therl.

C- suil-e executives will learn holv each law applies to their
commLrnication goals strch as how io get others to accept change, inspire
others to t"ake aclion, encourage their teams to improve perfonlance, or
sell a product or service rlol e succcssfully, said Booher.

She specializes in prorriclir-rg coaching services 1,o executi\res in high tech,
e ngineering, financjal services ancl the deltr-rse industry. She also
delivers keynote speeches on execLl tive presence. FIer corporate clieuts
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include IBM, Lockheed Martin and .lJP.

" Ihis bool< provides counter-iittuilive principles for success in getting
lrour lroint across, expanding your itrfluerrce arrd pcrsuading others to
change thejr: mind or behavior," said Booher:

Witlr examples frour polltics, pop cr"llture, busiuess, and fiarlillr life , the
bool< also iclentifies conrrrron rcaso.ns that conntrnicators fail at
changing hearts anrj minds-and oft'ers concrete tips to become mole
pefsuastve.

Execntives wi ll learr-r:

. Flort, to build or rebuilcl trust.

. Why storytelling si<ills are essential for today's prolessionals.

. Why salespeople should srop 'pitching."

. Hovv [o rnalie l-hings sirnple so cllsjtomers and employees wil]
engage.

. Wlry elupathy catr lte bacl fbr your.business and career.

Jarl-packed with practical examples and techniques, the book will shour
hou'to analJ'ze yolrr own conrnrunication fbr the pitfalls. Readers will
leam .ho'"rr to shape conversations, presentations, oI'fers, emails, feedback
or cr.rstomer service to succeed in accornplishing the communic:ilion
goal \,vhether to get others to accept change, put:rsicle a bacl habit,
inprove performance, ltuy vour prodltct. or give you the job.

'l'his is the de.finitive br-,ok on the hows and whys of commnnicating
eiTectively. I'rre always said leaclership is an.intrluence process-and to
inl'lueuce others, 1rs11 have to knor,r' how to gel lrouy poin t acl:oss clearly."
said Ken Blar-rchard, coauthor of 'Thr: One Minute I\4anager16). "

"'llo be a success l/ou lteecl l"o inlluence others, communici] te persuasivel),
and u'in the he:-rrts and rninds of those alound Von. Dianna Boolrer can
girre you the expcrt aclvice you need to succeecl." said Darreu Harcly,
publisher and eclitor of STJCCESS -\4agazine.

" By follor.ting the tactics revealed in 'What MOI{LI Can I Say'/' you rvill
communicate in a rvay that creates a clynamic eugagemenl r.rrjtJr olher-s
al.ter which all partics walk away satislied arrrl smiling," said Marshalt
Golclsinith. author or editor o1'34 books including the global bestseller
Whal. Got You I.Iere Won't Ce1 You Tirere.

Execu [ives can dornrnload a f ree chapter or a l'ree d iscussion guide at:
www.Wha tNIor-eCan ISayThellook. com/.

l{eporters can downlclacl satlple intervier,r' qllestions and arrange for
intentiews at www.WhatMoreCanlSavTheBook.corn /interviews,

About Dianna Booher

I)ianna Booher- tvorl<s with or:ganizations to erpand thejr: influence and
increase their impact thror-tgh betler cornmunication.

An internationally rg1.*rir.d br-rsiness communlcation expert, she's
\t'ritten 46 books, published in 26 languages, and sen,ecl as consultant to
t-nore than 507, ot tlre Ii'orturre S00. Olher beslscliing titlcs include
Cre ati n g Persona I Pres eylce and C ct n t nt u n ic'tt Lr: Wi th Co n fi de n ce.

Succ'esslul Meelings tn gLtzine namecl llianna to jts list o1.' "2J Tott
Speakers fol the 21st Centurl.."

She lives with het husbnnd in thc Dallas/Irort Worth Metronlex.

About the book

"What lvlOllE Can I Say" is being published on Janr-rary 6, 2015 b1;

Prentice Hall Press, a member of Pengnin R:rndr:m House Croup (USA)
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